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No “Typical” Traveler Journey





RIP Trusted Verifier App



● White-list app was 
first introduced in 
2016 to help increase 
the number of 
businesses verified on 
Google.

● App no longer 
supported as of 
December 17, 2019. 

● Replaced by new 
tool: My Business 
Provider 

In Memoriam:

Trusted Verifier



A Better Tool 
For DMOs

Web-based application 
allows use on Android & 
iOS as well as desktop 
devices 

Improved tracking of 
verification status 

No in-person visit 
required to verify a 
business



The tool allows users to 
generate a single 
verification code, or bulk 
upload several businesses 
at once.

All you need to do is supply 
the verification code to the 
relevant business. 

Code is valid for 90 days.  



To complete the verification, the owner will need to login to the 
account that will become the owner of the business then visit this 
URL: g.co/pinverify and enter their unique verification code

http://g.co/pinverify


There is also a PDF 
which you can supply 
to owners along with 
their (single) unique 
code. This outlines in 
more detail the steps 
they need to follow. 

Downloadable here:
https://drive.google.com/file/d/1xou5j0XcTvuffXjn
7CTnd5yaLeOz7Nly/view

https://drive.google.com/file/d/1xou5j0XcTvuffXjn7CTnd5yaLeOz7Nly/view
https://drive.google.com/file/d/1xou5j0XcTvuffXjn7CTnd5yaLeOz7Nly/view


In order to access My 
Business Provider, 
destinations must apply 
by completing a 
questionnaire from 
Google. 

Once your account is 
approved for My 
Business Provider, go to: 
https://partnerdash.google.
com/mybusinessprovider/ 

http://bit.ly/mybusinessprovider

https://partnerdash.google.com/mybusinessprovider/
https://partnerdash.google.com/mybusinessprovider/
http://bit.ly/mybusinessprovider


Top Sights Redesign



The Top Sights section 
of the Travel Guide 
has been redesigned, 
introducing expanded 
content, new product 
behaviors and 
opportunities for 
DMOs.

Changes are a blend 
of elements we’d 
seen in mobile search 
and functionality from 
the Trips app. 

Redesign of Top Sights in  the Travel Guide 
September 2019



The section now 
features up to 100 
points of interest, and 
clicking on an 
individual location 
opens up business 
information panel and 
then pushes to search 
results. 

This could potentially 
increase the 
opportunity for 
organic traffic to DMO 
sites that rank well in 
searches for individual 
POIs.  



In addition to the 
redesigned section, 
there is a new page 
called “Things to Do” 
that includes a 
pathway into Top 
Sights, as well as other 
content units that vary 
from market to 
market. 

Notable 
Neighborhoods, 
Popular Food Items, 
and an expanded 
section of Travel 
Articles have been 
seen so far.  



Rising Local Search Demand



More people are 
turning to Google 
when looking for 
information about 
nearby businesses

This includes searching 
for locally owned small 
businesses and trying 
to find businesses by 
category “near me.” 

Completeness of 
business info in Google 
My Business plays into 
visibility for these 
queries.

Google called out significant increases in searches for “local” 
businesses in 2019 as part of its Small Business Search Trends.



Removing Online Ordering from 
Restaurant Listings



The form for restaurants who want to opt-out: 
https://support.google.com/business/contact/business_food?hl=en

https://support.google.com/business/contact/business_food?hl=en



